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Cómo ver las métricas principales en
Google Analytics 4 para entender el tráfico

de tu web
1 Ve a analytics.google.com

Link to page

2 Haz clic en "Adquisición de usuarios"

Link to page

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/reportinghub?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled&collectionId=6384423676
https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/reportinghub?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled&collectionId=6384423676
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3 Adquisición de usuarios

Los «Usuarios» representan las personas que visitan tu sitio web en un período de tiempo
determinado. Google Analytics clasifica a estos usuarios como nuevos o recurrentes, de esta manera
podrás saber quiénes están llegando por primera vez y quiénes están volviendo.

Link to page

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/reportinghub?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled&collectionId=6384423676
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4 Filtra el periodo de tiempo que desees medir

Link to page

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/explorer?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled&r=lifecycle-user-acquisition-v2&ruid=CC854FBE-9615-40EE-93A0-3F40C4290170&collectionId=6384423676
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5 Puedes analizar la "Adquisición de tráfico" para ver de qué canal vienen tus visitas

Link to page

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/explorer?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled&r=lifecycle-user-acquisition-v2&ruid=CC854FBE-9615-40EE-93A0-3F40C4290170&collectionId=6384423676
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6 Analiza tus canales de tráfico

Link to page

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/explorer?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled&r=lifecycle-traffic-acquisition-v2&ruid=92C27BC4-A967-4D79-9A4B-DCAFD4AC2BDE&collectionId=6384423676
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7 Personaliza las columnas con las métricas que más te interesan

Link to page

https://analytics.google.com/analytics/web/?utm_source=OGB&utm_medium=app&authuser=5#/p465689839/reports/explorer/edit?params=_u..nav%3Dmaui&r=lifecycle-user-acquisition-v2&ruid=lifecycle-user-acquisition-v2,business-objectives,generate-leads&collectionId=business-objectives
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8 Realiza comparativas por periodos de tiempo para medir el impacto de periodos similares

Link to page

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/p213025502/reports/explorer?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast28Days%26_u.comparisonOption%3Ddisabled%26_r.explorerCard..startRow%3D0&r=lifecycle-traffic-acquisition-v2&ruid=92C27BC4-A967-4D79-9A4B-DCAFD4AC2BDE&collectionId=6384423676

